
s we’ve been preparing for our
Women’s Business Forum this month, I
recalled an incident several years agowhen a
colleague of mine introduced me to a
prominent area businesswoman, thinking
she could be a great resource for me.
Mycolleagueproceeded tohighlight a few

of my volunteer and community
commitments in addition to the job that I
have here at BCCOC.The woman noted that
it was an impressive list of accomplishments
for someonemyage,but followedupon that
comment by asking if I had any children.
When I said, “Not yet”, she replied, “What a
shame.”All I couldmanage to utter after that
was “Huh?”Those of you who know me can
probably imagine the expression onmy face.
A couple of thoughts came tomind:

• Thevalueofmycareer successes shouldnot
be judged differently whether or not I have
children.
• And, wow. I thought I was pretty close to
breaking the glass ceiling as it pertains to
me personally and she single handily raised
it ten feet onme.
Ladies, what are we doing to ourselves?

Are we raising the glass ceiling on one
another?
I contemplated whether or not the glass

ceiling for women still does exist.The answer
is not so obvious, but I concluded that on
many levels it is still there. The height of it
depends largely upon the field. The bigger
question is, are we as women allowing it to
continue to exist?
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— continued on page 2

Live- in home care offers many advantages
over other types of homecare. Most seniors,
when asked,would prefer to remain in their
own homes as long as possible.

Live-in home care offers an affordable
alternative to nursing homes and assisted
living facilities.

Many people believe that live-in care is
too expensive, however a live-in home care
aide is often times the most cost effective
option. Prices are comparable to paying
hourly for up to 8 hours of care a day.
For many people, deciding on and finding
appropriate care for a parent or elderly
relative can be a daunting task. Your loved
one may be in the middle of a health crisis or
perhaps you are trying to anticipate future
needs. You ask yourself, “What is the best
option?”For many,live-in home health care is
the answer.

Knowing that there is consistent care in
the home is comforting to families who are
worried about a loved one.Having additional
care in the home is vital for seniors who
wish to stay in their own homes.

Having one caregiver in the home daily
rather than several caretakers hourly
provides continuity of care, allowing the
home health aide to get to know your loved
one and his or her personal preferences.

Knowing when it’s time for a live-in
caregiver is difficult for many families. Most
people wait too long.Some indicators that it
may“be time”for 24-hour care are as follows:
Your loved one needs 8 hours or more care
daily if:

• Living with family is not an option
• Nursing home or assisted living is not
desired

Your loved one needs help with activities of
daily living (ADLs) such as:

• toileting
• bathing
• dressing
• moving around
• eating
• managing medications

Additionally, if you answerYES to any or all
of the following questions, a live-in may be
the right option for you loved one:

• Are you uncomfortable leaving your
loved one alone for a period of time?

•Are you afraid of your loved one falling?
• Are you afraid of your loved one
forgetting to take medications?

• Is your loved one forgetful to the point
where you are concerned they might
leave the stove on or leave doors
unlocked?

• Does your schedule prevent you from
doing the things your loved ones
needs?

• Do you feel having around the clock
care would be helpful but more
expensive than you can afford?

• Did your loved one’s doctor prescribe
in-home care? •

MarielaVilaMcCarrie is the President of Always
There in HomeHealthcare,LLC located in
Mount Laurel,NJ and the recipient of BCCOC’s
2009NewVoices Award.

When Live-in Care is the Best Option
BY MARIELA VILA McCARRIE
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President’s Message — continued from page 1

The stories I’ve heard over the years and
some personal experiences are nothing short
ofmind-bogglingwhen it comes to this issue.
One woman told me that a male colleague
once said to her “we take care of our
womenfolk here." Comments I’ve overheard
about the length of a women’s skirt or the
plunge of her neck line as opposed to the
depth of her proposal and the confidence
that she exuded. Another woman business
owner actually shared with me that a
prospective client informed her that she did
not get the job because she was pregnant.
This isn’t 30 years ago, either; this was in the
past five or six years.

I can’t tell you the number of times that I
havehad to remind someone thatmyname is
not “sweetie,” “honey” or “hon.” I’m sure that
those people would never refer to some of
my 6-foot-tall male counterparts as “honey.”
Unfortunately, several of those reminders
have been to older, successful women.
The glass ceiling exists. The only way we’re

going to break is if we work together and
support each other. Sure, there are women’s
networking groups and seminars geared
towards empowerment of women. But each
and every day,we have to hold our heads up,

walk into those board rooms and extend our
hands with a firm handshake that says “I am
here, and I mean business.”
More importantly, we have to stop doing

this to ourselves.The reality is, it isn’t only our
male colleagueswhoareputtingusdown.We
are the biggest critics of our female
colleagues and superiors. Stop the judging
and jealously; be honest, now, you know we
are guilty of both.We all ask—and you know
exactlywhere I amgoingwith this thought—
“How did she get there?” I know I’ve heard it
asked about me.
Take a minute and applaud the successful

women that you know and congratulate
them for cracking that glass ceiling. Take the
time to mentor a young person, male or
female. We can instill confidence in those
youngwomen tohold their headhigh andbe
proud of the success they’ve achieved. And
we can educate those young men about the
contributions women, bring to the table
helpingusbreak stereotypes andbreakdown
those walls.
And remember:That ceiling will only crack,

not break, if on our climb to the top,more of
us don’t turn around, reach down that ladder
and bring another woman along with us. •

May and June is graduation time for many students. With all the
excitement it is easy to forget it can also mean termination of health
insurance coverage for these students as well. Most insurance plans cover
children to the age of 19 or 23 if a full time student. Coverage and cost
varies greatly, so it is important to consider all your coverage options
for your “adult child”. Below is a list of the broad array of choices
available:
• COBRA or State Continuation (NJ/NY Only)
• Dependent Age 31 Coverage (NJ Only)
• Individual Coverage
• Student Policy (Generally offered by Colleges & Universities)
So what is the best choice for your child? Other considerations

that are important in your decision are the health of your child and
where your child will be living or attending college. If your child will be attending college or
working out of the area you need to determine if your health plan utilizes a local network of
providers or if you have access to a national network of physicians. In addition, if your child
will be traveling or studying abroad it is important to understand how care is accessed and
paid for when traveling internationally.Many plans can make accommodations for these out-
of-area situations,but you need to talk to your carrier to make the appropriate arrangements.

COBRA or State Continuation
The first option that generally comes to mind when thinking about extending coverage is

COBRA or New Jersey or NewYork State Continuation.COBRA is the federal law that allows
employees working for employers with 20+ employees to continue coverage for their children
for an additional 36 months.NJ and NY State Continuation, also known as “mini COBRA,” are
the NJ and NY state laws that allow small employers (2-19 employees) to extend the same

Insurance Options For “Adult Children”
BY AMYWEBB

— continued on page 9
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South Jersey Federal Credit Union:Celebrates Branch inMoorestown
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BCCOC MEMBER OF THE MONTH

he newMoorestown branch of South
Jersey Federal Credit Union, which opened
in late 2008, held it’s official grand opening
in May 2009. Located at 1201 North Church
Street (at NewAlbany Road),it is SJFCU’s first
facility in Burlington County and the sixth
full-service branch. SJFCU’s headquarters
branch is in Deptford, Gloucester County,
with other branches in Camden,
Cumberland andAtlantic counties.
The Moorestown branch is the latest

SJFCU office with a unique interior design
that eliminates the traditional “teller wall.”
Instead, SJFCU member service
representatives meet pro-actively with
members at “pod” stations which encourage
open communication about financial needs.
The interior design features a mortgage

center, an investment center, and numerous
LCD multi-media information screens which
contain updated information on SJFCU
products and services.The open floor plan
encourages members to linger and ask
questions. The Moorestown office is a
spacious 3,300 square feet with ample
parking facilities and four drive-thru lanes.
SJFCU is a not-for-profit financial

cooperative owned and governed by over
40,000 members, who share a common
bond of employment and/or community.

These common employment bonds are
called“fields of membership.”Presently,there
are more than 400 SJFCU member groups.

SJFCU invites fellow members of the
Burlington County Chamber of Commerce
to become SJFCU members, joining other
Burlington County businesses including
OPEX Corporation, the YMCA of Burlington
County, Sancoa International, Moorestown
Estates, The Center for Kidney Care, and
Com-Pak Services Inc. Credit union
membership is a valuable service to offer
your employees through the company’s
benefits package.Enhancing your company’s
benefits package to include credit union
membership is completely cost-free to your
organization.
SJFCU is also expanding at its

headquarters. A new 30,000-square foot
Operations Center is under construction in
Deptford, just behind the branch. Slated for
completion in mid-2009, the new building
will provide much needed expansion for
many departments, including the call center.
The Operations Center is being constructed
according to benchmarks set through the
Leadership in Energy and Environmental
Design (LEED®) green building rating
system. For more information, click here:
SouthJerseyFCU.com. •

A member-friendly service pod
at SJFCU’s Moorestown branch.

RIVER ROUTE BOASTS 40-FOLD RETURN ON INVESTMENT:

Burlington County Had the“Original”Government Stimulus Program

County Loan Fund Has Spurred
More Than $2 Billion in New

Investment and Helped Create
3,000 New Jobs Along Former

Route 130 Corridor

BY MIKEWILLMANN

With “economic stimulus” programs now
all the rage, it’s easy to forget that the
granddaddy of them all—maybe even the
“original”—started right here in South
Jersey more than a decade ago.
In fact, long before “shovel-ready”became

the watchword for government investment,
what is now called the Burlington County
River Route was taking shape. It was fueled
by a $5 million dollar revolving loan fund
created by Burlington County to attract new
business and create new jobs in the 12
towns that make up the River Route.
And it worked—the total value of the

development is now well over $2 billion.
In fact,since its inception, the River Route

has spawned 179 projects in the dozen
communities along its 17-mile corridor,
including 4,400 new housing units—both
market-rate and affordable. In addition,River
Route projects have added more than 18
million square feet of new commercial,

industrial, and retail space in the 52-square
mile area defined by the Delaware River on
the west and Route 130 on the east.
The corridor is bisected by New Jersey

Transit’s light rail RiverLINE, which stops in
most of the 12 towns on its way from
Camden to Trenton and has made the River
Route a hotbed of transit oriented
development (TOD).
But “what makes the 13-year effort that

transformed the corridor a national model
for the right way to do suburban
redevelopment is the fact that all 12 towns
banded together to work regionally,” says
Dan Caldwell,a principal in Stout & Caldwell
Engineering and the latest chair of the River

RouteAdvisory Committee.
In fact, it was Caldwell who pointed out at

a recent meeting of theAdvisory Committee
that the River Route was ”the original
Economic Stimulus Program.”
“We were using the concept of

government loans to stimulate private
investment and help create jobs years before
anybody in Washington ever even dreamed
about funding ‘shovel ready’projects.
“And we’ve proven that it can work.We’ve

used $5 million—over and over again
because it’s a revolving loan program—to
help generate more than $2 billion in new
investment. That’s a 40-fold return on
investment,”Caldwell points out.
County Freeholder Director Joe Donnelly

echoes Caldwell’s assessment.“For the River
Route, the good news gets better. From an
economic development standpoint, we are
looking at a work in progress. Even in the

— continued on page 11
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take the side of economic recovery that says
we are back on the road!
So if you are an optimist and believe that

better times are ahead, get ready for some
improvement in our economic outlook,
even if it is a slow one.This is a good time to
review your business plan. First, check your
financial plan. Have you been tracking your
income and expenses and forecasting where
your business will be in 3 months,6 months
and a year? Do you need to restructure your
financing?The SBA recently announced that
it is offering America’s Recovery Capital
(ARC) loans to small businesses that need
short-term capital with deferred payment
structures to free up needed capital for
liquidity.The loans are interest free for up to
$35,000 to qualifying businesses.
It is also a good time to update your

marketing plan.I recently read an article that
suggested some no-cost marketing ideas,
such as trading e-lists with a colleague with
whom you have synergies to cross market
your product or services, making the most
out of social networking and making sure

he sun is finally
coming out and we
can welcome summer.
Summer is often a
time to relax and feel
good. Many people
should also feel good
with all the buzz
regarding economic
recovery. However, it

depends on which economic indicators, or
which experts, you look to in determining
how long it will take for our economy to
recover.There are indications that we may
have hit the bottom and to some, just like
summer, that means that things are looking
brighter.The housing slump looks like it is
nearing an end according to the National
Association of Home Builders/Wells Fargo
Housing Market Index and some banks are
looking to repay theirTARP loans.Yes, things
are looking brighter (others may say that I
am looking at these indicators and it is really
a “rose colored recession!”) Those of you
that know me well, know that I am going to

CHAIRPERSON
RENEE C.VIDAL, ESQ.

Chairperson's Message: Is the Sun Finally Out?

T you include your call to action (i.e. a free
consultation or a money back guarantee).
Exploring options like these, in addition to
your ongoing advertising campaigns and
marketing efforts,makes good sense.
You should also take some time to reflect

upon your business succession plan.Do you
have a plan in place if a key officer or
principal leaves,gets ill or dies? Have buyout
agreements been put in place to liquidate
the interest of a principal? Often times,
thinking about business succession
planning is a dreaded process because it
makes business owners address
uncomfortable issues such as death,
termination of key principals or employees
or even the termination of the business.The
completion of the process and the planning
often leads to a more stable business
environment that is ready to handle
whatever lies ahead.
Take a few minutes for your company’s

planning objectives.Of course,if your plan is
already in place, summer is a good time to
enjoy the sunshine.•
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John C. Gillespie Appointed as Board
Member for Samaritan Hospice

John C Gillespie, a
shareholder at Parker
McCay, was recently
appointed to the
Samaritan Hospice Board
of Trustees. Samaritan
Hospice is a regional
leader for hospice care
serving people in Atlantic,
Burlington, Camden,

Gloucester and Mercer counties who are coping
with serious illness or grief. Among his many other
community and civic service activities, Mr.
Gillespie is also Trustee at the Church of Saint
Isaac Jogues, Evesham, and past President of
Crossroads Runaway Program, Inc. Additionally He
is a trustee of the New Jersey Institute of
Municipal Attorneys and serves as associate
counsel to the New Jersey State League of
Municipalities. Mr. Gillespie concentrates his
practice in the areas of municipal law,
governmental defense litigation, land use and
development. He has represented public entities,
as well as land use applicants, for over twenty-five
years. Parker McCay provides comprehensive legal
services to a wide array of clients in such
specialties as litigation, public finance, corporate,
governmental and regulatory affairs. firm also
provides counsel to clients in the fields of banking,
real estate, land use, healthcare, creditors’ rights,
and employment law.

Protocall Ranked #2 Among Top 25
Staffing Firms And Top 25 Executive
Search Firms

Protocall Staffing is proud
to announce their
selection by NJ Biz among
the
Top 25 Staffing Firms in
the state of New Jersey.
Protocall ranked #2 in this

category based on services provided by its staffing
coordinators. Protocall Search Partners, the
professional search division of the company,
ranked 5th among the Top 25 Executive Search
Firms in the state.
Protocall provides temporary and direct placement
of personnel in the areas of industrial services,
warehousing, administrative, general office support
and healthcare administrative, ancillary and
professional positions. Protocall has 5 offices in
Southern New Jersey and two in Philadelphia and
Broomall, PA.

The Guild of Professional
Photographers of the Delaware Valley
Inducts New President
Andrea Torre Brown has been inducted as the
2009 President of the Board for the Guild of
Professional Photographers of the Delaware Valley.
Andrea brings more than 20 years experience in
the photography field and currently operates The
Torre Studios in Burlington, NJ. She graduated
from Villanova University and the University of
Maryland with a Bachelors Degrees in Business
Management and Finance. Andrea is a Certified
Image Consultant, a Photographic Craftsman and
a Certified Professional Photographer. The Guild of
Professional Photographers of the Delaware Valley
is an affiliate of Professional Photographers of
America. Its members are those in the
professional photography industry from
Pennsylvania, New Jersey, and Delaware. Members
of the GPPDV are photographers who strive for
excellence in their craft, ethical business practices,
and sharing of their knowledge of photography
through continuing education.

Allen A. Etish to Take Oath of Office
As NJ State Bar Association President

Attorney Allen A. Etish was
recently sworn in as
President of the New
Jersey State Bar
Association, a 110-year-
old organization which
represents more than
15,000 attorneys
statewide. Etish, a Cherry
Hill resident and Partner at

Archer & Greiner, P.C., in Haddonfield, has served
for the past year as NJSBA President-Elect and
said he is eager to assume his new duties. Etish
said he plans to marshal the energy of the
association to help lawyers adapt and thrive
during these difficult economic times. He plans to
expand educational seminars for lawyers who are
starting out on their own, and want to learn about
new technology or practice areas, and make the
New Jersey Law Center more available to lawyers
in transition. “I am ready to hit the ground
running,” said Etish, who will serve a one-year term
as President.

Tough (Good) Guys Wear Pink
The Trenton Thunder, the Double A affiliate of the
New York Yankees, celebrated Mother’s Day with
more than just another win — they showed their
softer side. Team
members wore
pink jerseys during
their game against
the Binghamton
Mets (Double A
affiliate of the NY
Mets) on Mother’s
Day in order to
raise funds, and
awareness, for breast cancer research and
support. Rounding out their Mother’s Day
Festivities, Trenton Thunder also hosted a
special pregame brunch in the new picnic area
at Waterfront Park. The jerseys worn by players
were auctioned off during the game with the
proceeds benefiting the Cancer Institute of New
Jersey Hamilton, which is affiliated with Robert
Wood Johnson University Hospital Hamilton.

South Jersey Energy Service Plus
Named Medal of Excellence Winner
and‘Dealer of the Year’Finalist by
Bryant Heating & Cooling
South Jersey Energy Service Plus, southern New
Jersey’s largest regional HVAC, plumbing and
appliance service company, culminated a
successful fifth full year of operation by being
selected as a Bryant Medal of Excellence
recipient for a record third consecutive year in a
row. This award recognizes the top Bryant dealers
from across North America. “Achieving the
milestone of earning the Medal of Excellence
distinction for the third consecutive year is
indicative of the dedication and motivation of our
employees,” said Jay Beckley, general manager of
SJESP. “SJESP’s continued success is directly
associated to their hard work and commitment to
excellent customer service.” •

Members in the News

Want to see your name or your company’s name in The Communicator?
It’s easy, click here: communicator@bccoc.com, and sendus your press releases,

announcements,newhires andawards (100wordmaximum).
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Events: June & July

856-439-2520 ext. 103 • khowell-ikeda@bccoc.com

Only One
Luncheon Sponsorship Remains
[August 2009]

Nab the last luncheon sponsorship available until
next year. Call or email Kristi for complete
sponsorship details.
Cost $450

June 3rd
Women’s Business Forum
SPONSOR

IN PARTNERSHIP WITH SPECIAL THANKS TO

Rejuvenate your career...Set new goals...Build a network of contacts...
Engage, connect, and discover the key to our success.
Keynote Address:
Mindy Holman, President and CEO, Holman Enterprises
Session Topics:
Marketing Mastery, Leadership Motivation, Critical Business Skills and Social
Networking. Click here: bccoc.com, for full descriptions of sessions and
speakers.
Location:
The Enterprise Center at BCC
3331 Route 38, Mount Laurel
Time:
8:00 am Registration, Networking and Exhibits Open
8:30 am Sit Down Breakfast & Keynote Address
9:30 am Networking & Exhibit Break

10:00 am Breakout Session I
11:00 am Networking & Exhibit Break
11:30 am Breakout Session II
12:30 pm Light Lunch, Networking and Exhibits
Cost:
$115 per person
Sponsorship Opportunities:
• Exhibit Booths $350
Visit bccoc.com for complete sponsorship opportunities or
call 856-439-2520 ext.103
Deadline to Register:
Space is limited. Event registration subject to closure at capacity.

June 9th
Business After Business
Join us and our Local Business Association Partners for the BIGGEST
NETWORKING EVENT OF 2009. Network with members of Burlington County’s
local business associations: Delran Business Association, Greater Burlington
Chamber of Commerce, Greater Lumberton Regional Chamber of Commerce,
Maple Shade Business Association, Medford Business Association, Moorestown
Business Association and Northern Burlington Regional Chamber of Commerce
Location:
Café Madison
33 Lafayette Street, Riverside
Time:
5:30 pm – 7:30 pm
Cost:
FREE to BCCOC Members and Association Partner Members
(with advanced registration)
$10 Prospective Members and Guests*
Deadline to Register:
June 2nd

June 12th
United Way Day of Caring
Take part in an afternoon of giving back. Additional details will be posted on
bccoc.com as they become available.
Cost:
FREE
Deadline to Register:
June 9th

June 17th
General Membership Luncheon
SPONSOR

Planning a StayCation this summer? Find out all the fun things to see and do
around South Jersey. Featuring a summer bar-b-que buffet.
Speaker:
John Seitter, President, South Jersey Tourism Corporation
Location:
Deerwood Country Club
845 Woodland Road, Westampton
Golf Special:
After lunch, stay for Golf! Deerwood’s extending a Special rate - $68 per
person including cart & free range balls. Interested Golfers should call the Pro
Shop 609-265-1800 ext. 1 and reference the BCCOC Luncheon. Rate is valid on
June 17th for BCCOC members attending the luncheon only.

— continued on next page
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bccoc.com
Register for BCCOC events using the form on page 12, or
CLICK HERE TO BE DIRECTEED online to the calendar of events at bccoc.com

Time:
11:45 am – 12:15 pm Registration & Networking
12:15 pm – 1:30 pm Lunch and Program
Cost:
$30 Members • $40 Prospective Members & Guests*
Deadline to Register:
June 10th

June 23rd
Route 206 Redevelopment Forum
SPONSOR

Listen to an overview of the county’s plan for Route 206. Hear from business
leaders & elected officials about what’s going on in their communities including
Mark Remsa, Director, Burlington County Department of Economic Development
& Regional Planning and Mayor Thomas Harper, Wrightstown Borough. Click
here: bccoc.com, for more information on the panel.
Location:
Mastoris Diner
144 Route 130, Building 1A, Bordentown
Time:
7:45 am Registration opens
8:00 – 8:30 am Breakfast Buffet Open and Networking
8:30 – 10:30 am Program (buffet is closed)
Cost:
$20 Members • $30 Non Members
Deadline to Register:
June 18th

June 29th
2009 Golf Invitational
[Rescheduled from May 4]
SPONSOR

More than a day on the golf course….great day for team building, thank your
clients and staff, promote your business.
Location:
Burlington Country Club
170 Burrs Road, Mount Holly
Time:
11:00 am Registration Opens
11:30 am Lunch Opens
12:30 pm Shotgun Start
Modified Scramble
Reception, Dinner and Awards immediately following tournament.

* Prospective members and guests must be pre-registered; we are unable to
accommodate non-member walk-ins at events.

Cost:
$175 Per Golfer
$700 Corporate Foursome
Sponsorship Opportunities:
• Tee Sponsorships $100
Deadline to Register:
June 22nd

July 14th
Breakfast Before Business
SPONSOR

Build connections and develop leads at our monthly free networking event.
Location:
700 Broad Street, Riverton
Time:
8:00 – 9:30 am
Cost:
FREE to BCCOC Members • $10 Prospective Members and Guests*
Deadline to Register:
July 7th

July 15th
General Membership Luncheon
SPONSOR

Interested in the status of New Jersey’s economy? Come hear Chief Jerold L. Zaro
speak about our state’s economic goals and objectives, incentives that are offered
to businesses, and their outreach efforts to attract businesses.
Speaker:
Jerold L. Zaro, Chief of the Office of Economic Growth, Office of the Governor
Location:
DoubleTree
515 Fellowship Road, Mount Laurel
Time:
11:45 am – 12:15 pm Registration & Networking
12:15 pm – 1:30 pm Lunch and Program
Cost:
$30 Members •$40 Prospective Members & Guests*
Deadline to Register:
July 8th

— continued on next column

FREE Roundtable Forums
jump to page 12 to read more




 The Communicator BURLINGTON COUNTY CHAMBER OF COMMERCE

Bidwell Chiropractic
212 West Route 38
Suite 100, Moorestown
862-273-1551
We focus on the body as a whole.
Nurturing patients from the
inside/out to restore and maintain
health and wellness.
bidwell-chiropractic.com
Sponsored by Steve Kolesk, Virtua Memorial

Green Energy People/
BP Solar
1950 Old Cuthbert Road
Unit I, Cherry Hill
215-806-1406
Turn your roof into a Profit Center!
With new government incentives,
enjoy a positive cash-flow
beginning year one! Go Green!
greenenergypeople.com

Little Mill Country Club
104 Borton’s Road, Marlton
856-767-5619
Private club, golf course, and
banquet facilities.
littlemill.com
Sponsored by Michael Houlihan,
Barclay/Braddock Insurance Agency

108Warren LLC
333 E. Union Street, Burlington
609-864-2288
Provides high value consulting
services to improve productivity,
avoid costly missteps and
optimize operations for small
and medium-size businesses.
108Warren.com

AspireYouth
Development
100 Technology Way
Suite 435, Mt. Laurel
856-273-1300
Aspire Youth Development
(ASPIRE) provides personal
development programs &
services for students to equip
them with the skills necessary to
maximize their abilities.
aspireyouth.com

BC Processing
1315 Harding Highway, Richland
866-223-4622
BC Processing is a full service,
privately held credit card
processing company in southern
New Jersey.

WELCOME NEW MEMBERS
This month we welcome members who joined us in April

MTP Construction
507 Masonville Road
PO Box 812, Mt. Laurel
856-772-9768
MTP Construction, LLC has been
in business for 20 years making
your remodeling dreams come
true. Quality craftsmanship and
customer satisfaction is our
number one priority.
Sponsored by Joe Skwara, Ameriprise
Financial Services, Joseph J. Skwara, CFP

Virtua Medical Group
40 Lake Center Drive
Suite 201A, Marlton
856-355-0356
Delivers a world class patient
experience through its programs
of excellence in women’s health,
children’s health,
cancer/oncology, cardiovascular
health, orthopaedics,
neurosciences, surgery and
wellness.
virtua.org
Sponsored by Steve Kolesk, Virtua
Memorial Hospital of Burlington County

You Don’t Have To Do It,But You Should
BY CHRISTINE BIZARRO

EMPLOYER’S CORNER Harassment Training

Companies are not legally required to
conduct sexual harassment training under
federal law, and although some states
require it, New Jersey’s Laws Against
Discrimination don’t specifically mandate
that employers conduct sexual harassment
training. So why is it that businesses are so
often advised – by human resources
professionals, by attorneys, and even by the
state and federal agency employees with
whom they interact – that they should
conduct regular training sessions about
harassment? Simply put, it’s like getting a flu
shot – you may not need it, and it won’t
always work,but it can be extremely helpful
in mitigating the effects if you do find
yourself suffering from the flu.
Employees are assured a workplace free

from harassment under both federal and
state law. Sexual harassment, and the
requirement that an employer protect its
employees from a hostile work

environment, was not envisioned in the
original protections against discrimination
on the basis of sex/gender. As with most
legislation, the protection evolved, and it is
now generally accepted that an employee,
regardless of gender, is entitled to a
workplace free of “sexual harassment,”
which includes, but is not limited to,
unwelcome sexual advances, requests for
sexual favors, or other verbal or physical
conduct of a sexual nature that affects an
individuals’ employment, unreasonably
interferes with his/her work performance,
or creates an intimidating, hostile or
offensive work environment.The employer,
through its agents, is responsible for
ensuring that such a workplace is created
and preserved.
If an employer is responsible for creating

and preserving a workplace free of
harassment, then that employer is also
going to be responsible when it fails to do

so.The employer can only hope to protect
itself through the development of clear
policies, communication, and training. The
clear policies need to define the company’s
position regarding harassment and
discrimination.The communication process
must be established to ensure that all
employees are aware of that position.Finally,
through training, the company can
demonstrate its commitment to the policies
and principles of a harassment-free
workplace. How? Through documented
communication of not only the policies of
the organization, but also the
responsibilities of each individual in
creating and preserving a harassment-free
environment.
Supervisors and managers hold a more

significant role because they are agents of
the company.As such, they are required to
report and address any activities that may

— continued on page 10
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rights to their employees.At the present time,
Pennsylvania does not have a “mini COBRA”
requirement, but they are in the process of
moving this through the legislature for
passage.These COBRA options are certainly
viable choices, but it will probably be the
most expensive option for your“adult child.”
When converting your child to a single
policy under COBRA or NJ or NY State
Continuation, your child will get the same
coverage that you have and the cost will be
102% of the group single rate.

Dependent Age 31 Coverage
This is a great option for a dependent child

that is a resident of New Jersey or a full-time
student at an accredited school in any state
or country.Again, this option is not available
for residents of Pennsylvania, but legislation
is moving quickly and a similar law should be
passed shortly.This option allows your child
to have a single policy that offers the same
coverage that you have, however at
approximately 65% (cost varies by carrier) of
the group single rate.As you can see this is
much more cost effective than COBRA’s

102% premium and allows for coverage to
age 31,generally a longer period of time than
the 36 months offered by COBRA. To be
eligible for this coverage your child must be
under the age of 31, single, with no
dependents,with prior creditable coverage.

Individual Coverage
Even though Dependent Age 31 coverage

sounds like a great deal at 65% of the group
cost, don’t forget to explore the individual
coverage market as well. Individual coverage
is age rated,so for a 19-30 year old this might
be even more cost effective. Individual
coverage is available in all states but may be
medically underwritten so if your child has a
health condition you will need to do some
additional homework. New Jersey does not
require medical underwriting, but
Pennsylvania does. Also, most affordable
individual policies may have less
comprehensive coverage.Generally speaking
most young adults are in good health, so a
less expensive, catastrophic policy might be
a good short-term option until your child
finishes school or gets their own coverage

through their employer. If electing a
catastrophic plan, in addition to analyzing
coverage, you will also need to think about
your personal financial situation.

Student Policy
If you have a child on the “6 year plan”or

one continuing their education beyond the
traditional 4-year college you may also want
to consider the insurance plans that many
colleges and universities offer to their
students.These may be particularly valuable
if your child is going to school outside the
area covered by your local health plan.Many
times these plans can be catastrophic in
nature so it is important to understand the
policy provisions.
Choosing the right health plan option for

your adult child can be more involved than
you anticipated.If you have questions, talk to
your benefit provider. Don’t let your child’s
healthcare fall by the wayside this spring. •

AmyWebb is the owner of Saratoga Benefit
Services,LLC and is on the BCCOC’s Board of
Directors.

Insurance Options For “Adult Children”
— continued from page 2
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BCCOC would like to thank our
R E N E W I N G M E M B E R S

Boyd’s Pharmacy
Bordentown & Florence
Members Since 2006

Lourdes Health Foundation
Camden
Members Since 2006

Champion Fasteners
Lumberton
Members Since 2008

Blank Rome,LLP
Cherry Hill
Members Since 2006

YMCA of
Burlington County
Mount Laurel
Members Since 1995

UMDNJ School of
Osteopathic Medicine
Stratsford & Hainesport
Members Since 2002

The Merion
Cinnaminson
Members Since 2007

Burlington County
Library System
Various Locations throughout
Burlington County
Members Since 1994

Delanco Federal Savings
Bank
Delanco
Members Since 1994

Riverton County Club
Cinnaminson
Members Since 1994

Two Jay’s Specialties
Mount Holly
Members Since 1999

World Wide Web
Communications
Cherry Hill
Members Since 2003

Smith & Solomon
Driving School
Bordentown
Members Since 2004

USO of Pennsylvania &
Southern New Jersey
Philadelphia, PA & Fort Dix, NJ
Members Since 2004

Ramblewood Country Club
Mount Laurel
Members Since 2001

Hunters Glen Apartments
Delran
Members Since 1991

Alaimo Group
Mount Holly
Members Since 1995

U.S.A Towing
Wrightstown
Members Since 1997

State Farm Insurance –
Blum Agency
Marlton
Members Since 2000

A Touch of Class
Delran
Members Since 2003

Pro Computer Service LLC
Medford
Members Since 2004

Community Focus Online
Chesapeake, VA
Members Since 2007

be in violation of the company’s policies,
and they are held to a higher standard than
“front line employees”with regard to their
actions. Under the law, they are agents of
the company, and that means that they can
be held personally liable. But that also
means that the company’s liability can be
limited if the supervisor or manager can be
shown to have acted against specific
direction and training. Not only does
training potentially avoid inappropriate
actions by a member of your workforce
(through changing behavior), but it also
helps shield the organization from
damages due to a lack of clear
communication of expectations to
employees. Since the financial exposure
and the potential resulting “bad press”
from a harassment case can be significant,
investment in training should be seen as a
wise insurance policy against the
potentially bad behavior of one of your
employees. •

Christine Bizzaro is the Director of Human
Resources at Medco Health Solutions,
Willingboro, LLC and amember of BCCOC’s
Employment Practices Committee.

Learn to ControlYour Facebook Privacy
BY HOWARDYERMISH

While eavesdropping on people’s
conversations at restaurants, I have
noticed that many people are asking the
same question about Facebook:
How do I control my privacy?
There is a commonmisconception that by

posting something on Facebook, the entire
world can see it. Facebook requires people
to be members in order to view or access
any content. Facebook gives its users
extremely advanced and robust privacy
controls; most people don’t ever bother
using them.
I know lots of people regularly go through

and remove themselves when they are
tagged in someone’s photos, but Facebook
gives you control over who can see when
you are tagged in someone’s (or your own)
photos. This can be limited to a specific
people,or even so no one can see at all.
Gaining “ninja” control of your privacy

settings on Facebook starts with “Friend
Lists.” Creating custom lists allows you to
group similar people together on Facebook.
For example, I have groups for “Family
Contacts,”“Clients,”“High School,”and others.
You can use these friend lists to quickly
browse a news feed of their activity, but the

power rests in using friend lists for your
privacy settings.
Facebook gives you global control over

which people or friend lists can see or
specifically NOT see certain things.
Facebook also extends this to individual
pieces of content, so if you have a photo
album that you want to share with only two
other people,you can set the privacy directly
on that album.Other users won’t even know
it exists.
Facebook even allows you to see exactly

how your profile will look to another
specific user when you are tweaking your
privacy settings. So if you have a Facebook
account, click in the Facebook menu bar on
the on the “Settings >> Privacy Settings” to
get yourself started.
And once you have a better understanding

of your privacy, you can enjoy using
Facebook to share your interests and deepen
relationships with friends, family, clients and
contacts. •

HowardYermish is President of
HowardYermish.com,LLC and is on the BCCOC
Marketing Committee and is amember of the
BCCOC Board of Directors.

— continued from page 8
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current fiscal environment, developers and
redevelopers continue to show an interest
in the River Route communities.And as the
economy improves, their interest will result
in serious investment, new business and
residential growth, and jobs.
“For that matter, if you listen to what

housing experts have to say, communities
that have ready access to light rail are
poised to grow and prosper in the coming
decades. You can count on more empty
nesters and young professionals gravitating
to towns like those in the River Route,
because of their convenience to
transportation, work, shopping, and other
services,” adds Donnelly.
The Advisory Committee, which Caldwell

chairs, comprises representatives from each
of the River Route communities.And it is this
group that has been the lynchpin in keeping
the 13-year effort on track.
And the big winners have been the

cooperating municipalities, which include
Beverly,BurlingtonTownship,Cinnaminson,
City of Burlington, Delanco, Delran,
Edgewater Park, Florence, Palmyra,
Riverside, Riverton, andWillingboro.
The foresight and impact of this regional

model has been consistently recognized
over the past decade with awards from
PlanSmart New Jersey, New Jersey Chapter
of the American Planning Association, New
Jersey Planning Officials, the Southern New
Jersey Development Council, the Walt
Whitman Preservation Forum, and SNJ
Business People, which cited the River
Route more than a year ago for “its pivotal
role in the growth of the region.”
In an effort to continue economic

development along the River Route, the
County has launched a new site that
highlights growth opportunities along the
corridor from Palmyra to Florence.
The site burlingtoncountyriverroute.com

offers interactive links to both the County’s
database of available sites and related
property information,plus interactive access
to Google maps (without exiting the River
Route or County sites). The site also offers
separate links to each River Route
community’s independent municipal site. •

MikeWillmann is Chairman and CEOofWMSH
Marketing Communications,and is on the
BCCOC Economic Development Committee.

River Route
— continued from page 3

� At the ceremonial ribbon-cutting at
the official celebration of SJFCU’s
Moorestown branch grand opening in
May are: Front row, from left: Gladys
Kamihira, SJFCU board member;
Benjamin T.Griffith, SJFCU
president/CEO;Daniel Roccato, mayor of
Moorestown; Jason Henckel, Moorestown
branch manager;Kristi Howell-Ikeda,
president of Burlington County Chamber
of Commerce; Jim Puderbach, SFJCU
board member; Back row, from left, Ben
Calaf Jr., SJFCU board member; Jacob Der
Hagopian, Chairman of Moorestown’s
Economic Development Advisory
Committee; and Bea Cerkez, Michael
McKiernan, Lucien Janik and Kenneth
Luehmann, SJFCU board members.

� Friends & Board Members of
MEND, Inc (Community Enrichment
awardWinners) enjoy the reception.
L to R – Lucy Rorke Adams, Lorie
Reilly, Matt Reilly, President, MEND,
andVirginiaWeber.

BCCOC
Corner Shots
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Event Registration

TOTAL DUE FOR ALL EVENTS CHOSEN:

$__________________ � CHECK ENCLOSED � CHARGE CREDIT CARD (PLEASE COMPLETELY FILL IN INFORMATION BELOW) � I/WEWILL PAY AT THE DOOR

CARDTYPE: � VISA � MC � AMEX � CARD#: ______________________________________________________________ EXP.DATE:____________ SECURITY CODE: ________

CARD BILLING ADDRESS______________________________________________________________ CITY ____________________________ STATE ______ ZIP ________________

CARD HOLDER'S NAME ___________________________________________________ CARD HOLDER'S SIGNATURE______________________________________________________

Registration and Refund Policy: Registration is required for all events. Occasionally we can still accept registrations after the deadline date. However, registrations made less than 3 business days prior to the event
will be charged the non-member fee. Event cancellations must be received no fewer than 3business days prior to the event, to receive a refund, unless otherwise specified on the event registration. Events must be
paid for in advance. BCCOC does not invoice for events. Members are requested to utilize the invoice emailed to them from the registration system to process payment and are encourage to pay at time of registration
to guarantee their reservation. Non-members must pay in advance for all events.

JUNE + JULY
bccoc.com

To register for BCCOC events: fax this form to 856-439-2523;mail to 100 TechnologyWay,
Suite 110,Mount Laurel,NJ 08054 OR click here to register online:bccoc.com.

COMPANY NAME __________________________________________________________ CONTACT NAME ____________________________________________________________

STREET ADDRESS____________________________________________________________________ CITY ____________________________ STATE ______ ZIP ________________

PHONE_________________________________________ EMAIL ______________________________________________ � YES,BCCOCMEMBER (M) � PROSPECTIVE MEMBER (NM)

� JUNE 3 Women's Business Forum � PER PERSON $115.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

� JUNE 9 Business After Business � BCCOCMEMBER FREE � PROSPECTIVE MEMBER $10.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

� JUNE 17 General Membership Luncheon � BCCOCMEMBER $30.00 � PROSPECTIVE MEMBER $40.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

� JUNE 23 Route 206 Redeveopment Forum � BCCOCMEMBER $20.00 � PROSPECTIVE MEMBER $30.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

� JULY 14 Breakfast Before Business � BCCOCMEMBER FREE � PROSPECTIVE MEMBER $10.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

� JULY 15 General Membership Luncheon � BCCOCMEMBER $30.00 � PROSPECTIVE MEMBER $40.00
ATTENDEE 1) ______________________________________________ 2) ___________________________________________3) ____________________________________________

Interactive Marketing
AD Opportunity

Reach over 1,500 people weekly in BCCOC’s
well read (and forwarded) weekly emailed

E-News + Events
Send us your predesigned ad as a jpeg file (or for $25 we can

design your ad for you!) Send us your message
(nomore than 25 words), logo, email andwebsite url!

Ad size: 2.35"w x 3.3"h

E-News reaches over 1,500 business people and leaders in
Burlington County and the surrounding communities.

Only $30 per issue or $100 for four consecutive issues

Get our members interacting with your company,product
or service, email Ashley: acreasy@bccoc.com, today.

FREE Roundtable Forums
Exclusive Members-Only Events

Space is limited. Reservations are required. Click here to register.

� What Branding Means for Your Business
Facilitator: Ken Gleason, Creative Director, The Marathon Group

Date: June 18th
Time: 8:00 am

Location: Burlington County Chamber of Commerce
Host: Marketing Committee

We have revised our registration
and refund policy. See our new
policy at the bottom of this page,
under the event registration form.


